Code of Ethics of Georgian Insurance Association (GIA)
Preamble 
The present Code of Ethics serves as a proof of the decision made by us, GIA member insurance companies, to implement our activities in compliance with internationally acknowledged ethical norms.
Our purpose it to support establishment of such environement in the Georgian insurance market where ethical business practice and reasonable management will be valued and that will serve as the basis for decisions. 
Our business practices and conduct are guided by the Code of Ethics that is a self-evaluation and self-regulation tool for insurance companies functioning in Georgia.

We deeply believe that the Code of Ethics will support establishment of the best business practice among the insurance companies and ensure customer orientation. 

We express our readiness to act in compliance with the norms of the Code of Ethics realizing that increase in corporate and social responsibility and improvemenet of internal organizational culture of business will have positive impact on insurance relations in Georgia and improve image of insurance companies among customers, investors and partners. 

The Code of Ethics serves as a guide to all GIA member companies willing to acquire reputation of a reliable and qualified partner in Georgian society by responsible corporate behavior. 

It sets forth ethical frameworks for insurance sector development and is based on the following values:

Main Values
Accountability - ability to be responsible for taken actions to the population and partners 

Good faith in collaboration with stakeholders

Equity in all relationships
Honesty and integrity – honesty, unconditional fulfillment of taken responsibilities, team integrity
Transparency – act openly and share information

Reliability – acquire reputation for being reliable and trustworthy 

The above-mentioned values shall be used in all types of relashionships set forth in the document and represent a basis for all business relations.
Insurance companies are in constant touch with the population while being transparent and accountable. 
Insurance companies take into consideration customers’ rights, offer them products maximally adjusted to their needs and act in compliance with the law.

Insurance companies do not discriminate on the grounds of religion, culture, gender, race, nationality, age, etc. 

Insurance companies contribute to solution of problems in the community where they work.

Taking into consideration social importance of insurance as a mechanism for financial protection, insurance companies always take care about maintaining financial sustainability and stability of insurance market and of their own. 

Insurance companies assuming their special role in health care sector make their efforts to establish health care system in Georgia that will ensure safe, timely, effective, quality, effordable and customer-oriented services for the population.
The Code of Ethics based on these principles represents a compilation of behaviorial norms of GIA, its members and management of the insurance companies, guarantees to observe the norms and responsibility for violation of the norms.
The subject of activity and purpose of the Code are general ethical principles of insurance business and a compilation of special norms and ethical principles used in practice of insurers. 
Compliance with the Code, loyalty to norms of insurance business principles aim at increasing prestige and effectiveness of the whole insurance sector and improve collaboration between insurance companies and clients based on good faith, mutual respect and support and fulfillment of taken commitments. 
1. Key Provisions
Article 1.
1.1. The Code of Ethics of GIA is a self-regulation tool of the Association, its members and management of the insurance companies based on norms of business ethics. It is an important ring of the common legal and moral system for functioning insurance market. 
1.2. GIA members implement professional activities in compliance with the Constitution of Georgia, Law on Insurance, Law on Customers’ Rights, effective laws, norms of international law, financial standards of accounting, and statutory acts of regulatory body of the insurance market, the best practice of business relations and moral.
Ethical mechanism for regulation of performance of GIA members is an addition to effective administrative and economic mechanisms. Its role will increase together with increase in potential of economics of Georgia, development of insurance market and increase in its importance and function. 
1.3. Provisions of the Code based on publicly-aknowledged norms of moral and best practice of corporate behavior, respecting customers and their interests, acknowledging priority of their rights, shall be followed by all members of the Association.   
The Code envisages specific needs of customer-oriented insurance industry and conditions necessary for protection of clients’ interests.

The Code stipulates a compilation of rules for corporate behavior, good faith, impartial relationship to shareholders, insurers, enrollees, business partners and mechanisms for transparency to make decisions, determine professional and ethical responsibilities of managers, information openness and development of ethics. 
The Code represents a compilation of rules that shall be observed by signatory insurance companies and aims at making insurance industry more attractive for investors, partners and clients and protecting rights of customers of any insurance product.

1.4. It is the responsibility of all GIA members, their managers and employees conducting business in the insurance market of Georgia to comply with the Code.
1.5.  Fulfillment of provisions of the Code by insurance companies is an additional guarantee and shows their professionalism, customer orientation, acknowledging priority of constant improvement of quality, reliability and compliance of business with the law, publicly-aknowledged norms and the best practice of the business world.
2. General Ethical Purposes, Legal Norms, Purposes and Spheres of Activity of Georgian Insurance Association
Article 2. 
2.1. Professional activities GIA member insurance companies include a compilation of civil and legal relations with clients, governmental bodies, business partners, among them with other insurance market players, their unions, their stakeholders and employees and other relations arisen in the process of fulfillment of goals of these organizations.
For the purpose of normalization of these relations and making pre-conditions for insurance industry development, GIA members agree to follow 10 key principles for functioning Georgian insurance business:

1. Business acknowledges necessity to comly with the law that ensuers equal business opportunities for all market players.  
2. Business is an equal partner in relationship with the government and excludes direct and indirect attempts of illegal influence on representatives of any branch of government. 
3. In relationship with clients business ensures observing all rules and norms of service provision and fulfillment of taken commitment and also careful and unbiased attitude towards clients’ offers and complaints.

4. In relationship with owners and investors business ensures professional level of management, full access to information that can be limited only in cases envisaged under the law and competition terms and conditions. 
5. In relationship with employees business ensures their professional development, reimbursement of their work and conditions that do not harm their health and dignity and exlude discrimination in any form.
6. In relationship with partners business is based on mutual respect, fulfillment of reached agreement and endevour to prevent taking compulsory steps.
7. In relationship with competitors business is guided by the principle that healthy competition supports more fair distribution of goods and services and repsects competitors’ physical and intellectual property rights. 
8. In relationship with the population business assumes responsibility for implemented policy, abstains from actions that might increase social tension, ensures its own economic sustainability and development.
9. Business protects and improves the environement within its competence and abstains from irrational use of natural resources.
10. In relationship with outside world business is oriented on universal progress and welfare.

 Article 3.

3.1. Application of ethical norms by GIA members acquires great importance to achieve the following objectives of effective and customer-oriented organization process of insurance business:  
_ To participate actively in development and implementation of common insurance policy and collaborate constructively with all stakeholders;

_ To implement determined principles and develop insurance mechanisms to ensure economic safety of citizens of Georgia and economic bodies;

_ To eradicate unfair business practice in the insurance market, detect unfair players, publicly disseminate information on violators of provisions of the Code and specific violations;  

_ To fight against illegal income laundry and unlawful activities in insurance industry;

_ To refuse to collaborate with natural persons and legal entities of doubtful reputation;

_ To ensure professional communication based on mutual respect and support inside and outside insurance sector;

_ To strengthen relationships inside the insurance society, increase importance of professional union of insurance market to protect rights and legal interests of the insurance market and each market player;

_ To ensure maximum transparency of business while guaranteeing maintenance of confidentiality of information and commercial secrets.
_ To make joint efforts in all directios to increase public interest in insurance, take care about introducing legal or other mechanisms that will increase access to insurance for all social layers of society. 

3.2 While conducting business professional insurance market players shall not:

_ breach effective laws, moral norms, rules of business relations and the best practice;

_ violate rights, legal interests and dignity of any market player;

_ ignore customers’ rights and ulawful or unethical influence on them;

_ award priviledges that are not documented and envisaged under the law to clients and business partners;

_ provide financial, moral and other type of assistance to those who are ill-affected to the insurance market and also radical and extremist groups.

3. Customer Orientation
Article 4.  

GIA member insurance companies agree on the following principles in order to ensure necessary conditions for effective, transparent, successful, long-term and mutually beneficial collaboration between insurance companies and their clients:

4.1. Natural person or legal entity - user, purchaser, client of insurance products or having such intention is considered to be a customer;

4.2. GIA members develop their own policy related to customers and business methods in compliance with principles of fairness and honesty and do not set objectives against customers’ interests.

4.3. Insurance companies shall conduct business in compliance with principles of good faith in order to protect customers’ interests, set procedures and rules.

4.4. Insurance companies assume responsibilities to fulfill reached agreements and not to make decisions to the detriment of the cunsumer in case of contradictions with customers.

4.5. Insurance companies shall express solidarity in fighting against fraud and bad faith. They must not receive insurance risks from the individuals and organizations who abuse trust of insurance companies. Meanwhile insurance companies shall make efforts in order to avoid violation of legal rights and interests of bona fide customers.

4.6. Marketing, advertising campaigns, planning and promotion of insurance products shall be legal based on bona fide competition that excludes abuse of customers’ trust and increased illegal income in case of lack of information among unexperienced customers.
4. Quality Assurance
Article 5.
Insurance companies realize and acknowledge that offering quality products and services to customers is an integral part of ethical standards and corporate and social responsibility of insurance business. They assume responsibility:
5.1.   To avoid provision of low-quality products and services to customers that will be evaluated as an action to the detriment of the the insurance industry.
5.2.       Not to offer for sale products and services quality of which is not approved by relevant documents and guarantees.
5.3. Not to offer such products and services for sale which might create danger to financial sustainability and stability of the company and the sector that is directly reflected on the quality of business.
For the purpose of quality assurance in order to avoid introduction of low-quality insurance products and services in the market insurance companies agree on the following:

5.4. Putting low-quality insurance products and services on the market and offering them for sale shall be considered as bad faith actions aimed at harming image, reputation and reliability of the insurance industry and based on neglecting principles of respecting and protection of customers’ interests.

5.5. Offering quality products and services is a criterion for introduction of the best business practice, striving for continuous improvement of quality, customer orientation and determining responsibility of the insurance company.
5.6. Responding to customers’ initiatives and complaints against low-quality insurance products and services and eradicating flaws are an integral part of activities implemented by insurance companies and an important measure of fair and honest attitude to customers. 
5.7. Taking into consideration special importance of health care system and significant role of insurance in this system, permanent care about improvement of quality of medical services and access to insurance products by standardization and proper education, encouraging quality-oriented reimbursement forms and supporting activities to improve quality of services in health care are subjects of special attention of insurance companies and direct public responsibility. 
Confidentiality and Objectivity
Article 6. 

Insurance companies realize that respecting confidentiality of information about customers, their financial condition and objective evaluation of facts are important basics of business ethics. Therefore insurance companies assume responsibilities:

6.1. Not to disclose or disseminate information about their own financial condition and financial condition and insurance events of their competitors’ clients.

6.2. To ascertain truth in relation with insurance event the insurance company shall ask a qualified expert for help in order not to make undocumented decision to the detriment of the cunsumer, obtain evidence and new facts without prejudice and be ready to revise its conclusion.

Responsibility
Article 7.
To increase trust in insurance industry and protect customers’ legal rights and interests insurance companies assume responsibility:

7.1. To fulfill taken commitments during effective term of the insurance contract concluded with customers;
7.2. To ensure fulfillment of terms and conditions of the insurance contract and not to search for reasons to revise terms and conditions of the signed contract to the detriment of the cunsumer.

7.3. To try to understand each insurance event and avoid aggravation of the situation to the detriment of the cunsumer.

7.4. To take care about their own financial sustainability, avoid risky operations and undocumented increase in statutory prices necessary to fulfill obligations towards consumers.

7.5. To exchange information intensly on fulfillment of terms and conditions of the insurance contract by partners in order to encourage practice beneficial for the consumer and detect and eradicate negative facts.
7.6. Taking into cinsideration current state of transparency and accountability of the insurance industry to make efforts to keep the society informed about transparency, accountability and profitability of the industry for them and support the population to get maximum benefit from transparency, accountability and principles of service and customer-oriented business.

5. Improvement of Internal Business Environement 

Article 8. 

To improve internal environment of insurance companies take into consideration customers’ interests maximally, ensure continuous quality improvement and encourage business oriented on these values insurance companies assume responsibility:

8.1. To implement an open policy related to reimbursement of work, premiums and other conditions envisaged under collective and individual labor contracts, internal regulations of the company and other similar documents.

8.2. To provide equal working conditions, healthy and safe working environment and implement undiscriminated policy to encourage hiring, promotion, payment, additional social guarantees, professional growth of employees and their loyalty to business.

8.3. To fight against gender discrimination facts and introduce gender equality that is one of the pre-conditions for creating equal competitive environment among employees. 
8.4. To ensure access and openness of managers to business proposals and initiatives of employees.

8.5. To avoid potential conflict of interests that is in contradiction with social and corporate responsibility of business or has negative impact on that while fulfilling the responsibility.

8.6. To ensure continuous professional growth of employees in order they could fulfill their responsibilities better and better understand and protect customers’ interests. 
All the insurance companies that are members or willing to become members of the Georgian Insurance Association shall sign and follow the Code of Ethics.

